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NATIONAL BRIEF WINNER

BRIEF: 

FEEDBACK: 
Elizabeth McIntyre
Chief Executive O�  cer
Outdoor Media Association
+ MOVE

OUTDOOR / BILLBOARD

“One of the advantages of out of home advertising is 
the impact it can have for the brand instantly.  This entry 
delivers bold communication succinctly, ensuring that the 
link to the product benefi t is clear.  Well done.”

Proudly brought 
to you by

Steve 
Hannah



AWARD SCHOOL CLASS OF 2026

NATIONAL BRIEF WINNER

BRIEF: 

FEEDBACK: 
RALPH VAN DIJK
Founder, Eardrum, 
EarMax Media & Saliō

AUDIO

“Listeners will fi nd it funny, annoying then funny again. 
It’ll be an absolute ear worm and a bit of a guilty pleasure 
in itself. It’s childish and surreal, and I tried my best not 
to award it. In the end I couldn’t resist. Now I can’t wait to 
make it.”

Eva 
Schmitz

Proudly brought 
to you by

Proudly 
produced by



AWARD SCHOOL CLASS OF 2026

NATIONAL BRIEF WINNER 

BRIEF: 

FEEDBACK: 
CATHERINE TUBB
Creative Strategist
Meta

SOCIAL MEDIA

“This year’s fi nalists all found inventive ways to torture 
test the product, but the winning entry went for the 
jugular. It leaned into provocation and cultural relevance, 
choosing creators outside the obvious category and 
building a live moment the audience could participate in. 
It understood that capturing attention is only half the job 
on social. Holding it is the real craft.”

Proudly brought 
to you by

Tommy 
Hogan
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Phoebe 
Lim

Phanisa (Pim) 
Wangsuk


