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FEEDBACK: 
ELIZABETH MCINTYRE
Chief Executive Officer
Outdoor Media Association

OUTDOOR / BILLBOARD

“The creative that works best in Outdoor is clear, crisp 
and impactful, allowing the audience to understand in 
3 seconds or less what the ad is about.  This creative 
addresses uniquely and sharply the brief brilliantly.  Well 
done.”

Proudly brought 
to you by

Mathilda 
Grinling
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RALPH VAN DIJK
Founder
Eardrum

AUDIO

“One of the most exciting things about audio advertising 
is how exposed your idea is. There’s nowhere for 
mediocrity to hide, but brilliance leaps out. The standard 
of work amongst the finalists was again very high but 
the beautiful simplicity of the winning script made it a 
standout. Intriguing, relatable, highly relevant and 100% 
Good, Different.”

Tony 
King

Proudly brought 
to you by

Proudly 
produced by
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DANIEL WALTON
Creative Strategist
Meta Creative Shop
Southeast Asia

SOCIAL

“This year’s social concepts tackled the Mood brief from 
an array of unexpected perspectives, each discovering 
unique insights into the power of brand building on 
social media platforms. However, the winning concept 
tapped into a truly ownable national moment for Mood, 
discovering a space to bring unity, while offering 
exclusive value for the audiences attention. 

Proudly brought 
to you by

Sunil 
Thomas
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