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NATIONAL BRIEF WINNER OUTDOOR/BILLBOARD

Mathilda
G rl n I I n g Ilove a [éhnburnt country.

BRIEF Proudly brought
to you by
OUTDOOR
MEDIA
ASSOCIATION
FEEDBACK: “The creative that works best in Outdoor is clear, crisp
and impactful, allowing the audience to understand in
ELIZABETH MCINTYRE 3 seconds or less what the ad is about. This creative
; , ) addresses uniquely and sharply the brief brilliantly. Well
Chief Executive Officer done”

Outdoor Media Association
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FEEDBACK:

RALPH VAN DIJK

Founder

Eardrum
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AUDIO

SFX. SUPERMARKET NAT SOUND

BEEP!
UNEXPECTED ITEM IN THE BAGGING AREA

BEEP!
UNEXPECTED ITEM IN THE BAGGING AREA

BEEP!
UNEXPECTED ITEM IN THE BAGGING AREA

BEEP!
UNEXPECTED ITEM IN THE BAGGING AREA

BEEP!
UNEXPECTED ITEM IN THE BAGGING AREA

RETAIL Vo: ALDI SPECIAL BUYS. UNEXPECTED ESSENTIALS.
NEW DROPS EVERY WEDNESDAY AND SATURDAY.
GOOD. DIFFERENT.

Proudly brought Proudly
to you by produced by

.

Sommersiat V. O EARDRUM

“One of the most exciting things about audio advertising
IS how exposed your idea is. Theres nowhere for
mediocrity to hide, but brilliance leaps out. The standard
of work amongst the finalists was again very high but
the beautiful simplicity of the winning script made it a

standout. Intriguing, relatable, highly relevant and 100%
Good, Different’

CLASS OF 2025
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NATIONAL BRIEF WINNER SOCIAL

a
. Th € ASh es: . We finally reveal what happens during the most mysterious 20 minutes in sport.
Sips Before Sledging.

INSIGHT: The Ashes marks the nation’s fiercest sporting Insta g,mm T v v v
rivalry. Each day, both teams adjourn for a mysterious i _ qﬂétag’wm

20 minute “tea break”. O +MOOD Sip Selflessly www.mood.org.au O +MOOD Sip Selflessly www.mood.org.au

IDEA : MOOD Sponsors the tea break and rebrands it

to the MOOD Tea or Coffee Break.

EXECUTION: Instagram Reels - Rival Australian and English
cricketers pause their on-field rivalry during the

MOQD tea or coffee break, sharing unexpected, funny
moments and briefly uniting over their drink of choice.

These highly shareable posts will go live on MOOD's
official Instagram during each Ashes tea break
— all connected by the hashtag #nosidesjustsips.

All profits from MOOD help save young lives All profits from MOOD help save young lives
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FEEDBACK: “This year’s social concepts tackled the Mood brief from
an array of unexpected perspectives, each discovering

DANIELWALTON unique insights into the power of brand building on
social media platforms. However, the winning concept

Creative Strategist tapped into a truly ownable national moment for Mood,

- discovering a space to bring unity, while offering
Meta Creative ShOp exclusive value for the audiences attention.

Southeast Asia

AWARD SCHOOL CLASS OF 2025




AWARD

School

NATIONAL BRIEFWINNERS TEAM BRIEF

AWARD SCHOOL

g Gearthed

7”3

Insight

Every artist starts unknown, but they don’t rise
alone. There’s always a core group of listeners
who streamed them before the hype, shared
them before the algorithm, and backed them
before the world caught on.

Idea

Founding Fan

The top streamer of an artist’s debut on
Unearthed in the first two months becomes
their Founding Fan.

With Unearthed, you don’t just listen, you help
launch careers and earn your place in music
history. Real cultural credit, real royalties.

»

Share
@samanthajonez

#unearthed muml'rlgfani#triploj #empertrap_toul @}
J1 Temper Trap - Sweet Disposition
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Home Digzover Inbex

ON GROUND

The Founding Fan joins the band on tour,
helps choose the setlist, picks the merch
designs, and earns a share of the royalties.

THERE FIRST

Afan sucoess story,

SOCIAL

PR
Rolling Stone Cover
THE FAN WHO GOT THERE FIRST

The feature follows how a
Founding Fan discovered an
artist early, what it felt like

to be recognised, the royalties
or rewards they received,

and how it changed their life,
from career moves to

cultural clout.

TikTok mini-doc style episodes following
a real Founding Fan as they join the band
on tour, be part of the crew on ground

andattend press tours.
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